The Future

and how we can shape it
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Understanding the Problem

Population, Infrastructure, Food
Implications:
e Commodity prices will remain high

e Australia will remain lucky

 Small countries and developing countries will be
increasingly challenged

Solution:

 Develop country-wide, overarching strategy, that includes clarity
over resource management, energy policies and creating,
attracting and retaining talent.
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NASA Chief Scientist Dennis M. Bushnell

Climate change and energy

Massive debt (AKA ‘The Great Correction’)

Water and food shortages/Environmental
issues

Five simultaneous game-changing tech
revolutions, tele-everything

Luddites/Individual destructive power

Robotics/Machine intelligence/
Employment

Humans merging with the machines
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China and Harvard University
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Korea

The Presidential Council on Nation Branding
Their Vision — To create a caring nation loved by all

Their Strategy

1. To play the role of a governmental control tower
for nation branding based on a master plan
designed to raise the nation's international
standing.

2. To pursue differentiated branding strategies
according to the awareness of Korea by continent/
country as part of a plan to achieve systematic
management of the national reputation.

3. To reflect public opinion in government policies by
gathering feedback from citizens and foreigners
imbued with a love of Korea and all things Korean.
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National Strategy for

Green Growth

DRI - A

Climate Change

Energy Efficiency

Renewables and Nuclear Energy
Transport, Cities and Fuel Efficiency
Water and Ecological Infrastructure

Green Technologies as Future
Growth Engines

@

~INEP

OVERVIEW OF THE REPUBLIC OF
KOREA'S NATIONAL STRATEGY
FOR GREEN GROWTH

April 2010
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New Zealand ?

What do we
need to be...

- Educated
- Innovative
- Entrepreneurial
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Top 25 Country Brands

01 f+R CANADA

02 &R AUSTRALIA

03 (&l NEW ZEALAND
04 EE= UNITED STATES
05 I SWITZERLAND
06 (@] JAPAN

07 A FRANCE

08 M= FINLAND

09 EIR UNITED KINGDOM
10 E=m SWEDEN

11 GERMANY

14 G2 SPAIN

15 M= SINGAPORE
16 MALDIVES
17 W IRELAND
18 @& BERMUDA
19 £= DENMARK
20 == AUSTRIA
21 =8 MAURITIUS
22 E= GREECE

23 3 INDIA

24 B8 ICELAND

12 @B ITALY
13 B2 NORWAY

25 (== NETHERLANDS
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SOTEARO,
*

S ~XZEARDS AOTEAROA

Exploring New Zealand’s Coat of Arms in 2058
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§I.ISTENER iLISTENER I ILISTENER

AOTEAROA TOPS

' : ¥ oo 'l“. : i > :: .“ ; V WS { y I . * 4
FLATLINED A o ' J GROSS NATIONAL
v e e rerms s e (] ST | SR . L . B HAPPINESS INDEX

ILISTENER} glISTENER

AOTEAROA RANKED NUMBER 1 THE GREATEST
IN RECENT TALENT SURVEY L|V|NG spACE
ON »

]
BEST PLACE '
TO LIVE

OOAL AND ENVIRONMENTAL
WELLBEING DRIVE ECONOMY

Exploring a cover for The New Zealand Listener in 2058
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Kaitiakitang
Well-being Goals

What must the
Strategy Achieve?

Ka haere nga mokopuna ki te hi tuna!
“The grandchildren will fish the eels”

By 2058 New Zealand will be recognised as the happiest nation on earth!

« Flexible, versatile, resilient
communities responsive to
opportunity

« Intelligent community engaged in

government

« Respect and harmony in diversity

How will we do it?

« Recognise and acknowledge the
social, productive, spitirual and
financial value of ecosystem services

i « Restore ecological infrastructure }

. Private / Public collaborative
management of ecosystem services

- Incentivised industry to exceed
baseline regulation

« Educate New Zealanders
on cultural differences and
Government processes (civics)

« Aotearoa citizen charter

« Commercialising smart
business ideas

« Rebuild Christchurch as a leading
eco-city

« Humanitarian commitment
« Advocate in international forums

- Build strategic relationships

What will it take?

« Industry and community
collaboration

« Education about accounting for
externalised costs

« Right mix of regulation and
incentive frameworks

« Shorten farmer to consumer chain

« Incentivise and regulate for
transparent government

« Understand and practice other’s

worldviews

« Ability to relate cross-culturally

« Increased access to capital

« Open R&D links between science
and business

« Effective open collaboration across
value chains

« Access to high speed data

« Skillful diplomacy
- Confidence on world stage

« Openess and transparency

2058 Aotearoa
Strategy Map
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Talent is Key

Talent likes talent

Talent loves good food and cafes

Talent wants to be the best in the world
Talent enjoys being recognised

Talent thinks and acts globally

Talent hates completing forms

Talent gets frustrated with delays
Talent needs human capital

Talent grows through investment
Talent follows talent

Talent is key
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Sir Paul Callaghan

‘So my take is, —
we simply push on,

ignore the pessimism,

and lead by example.

Then suddenly we find ourselves
surrounded by success and telling
ourselves that it was always meant
to be this way.’
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